The programme objectives:
4 A\
To create safe To generate greater To mobilise youth

spaces e institutional response|| and in particular
for women both and accountability men and boys

il It
at home and in combating to say NQtO

in public r ? VAW o0 O VAW

paces Lﬁ A ,a

Strategies we adopted:
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. OO0 o 000
(¢ » = Google
. Stormin 2 o9

i =Y Stakeholder's engagement
social and better community and

Creatm ublic -
gp media bystander's support

Engaging youths
dialogue )

.

Evaluating Impact/ Findings through
BT’s Intervention

/Steady decrease in reporting of )
SH due to increased knowledge
and more reporting
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A positive shift/change in perception of safety:

Mobility of women and girls

who think they

can't travel in market/

recreation places during
extended hours.

who think, they are
not safe to work in
late hours
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How safe are public Specific time considered unsafe in terms of SH
spaces for women/girls
Many women felt secure in moving
0
EL-18% out of their house and travel to
&o public places on day time.
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Now a days some of the family
Ao¥ members are involved in violence
1% and harassment cases
B
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dinal shifts due to \¢,

training of |louth
As we started our programme with Theory of Change (TOC) in mind that reflects proper training on
shifting norms will reduce the act of violence and justifying violence against women and girls, the
data shows a positive note.
The fact that such a socialization process disadvantaged both men and women and its realizations
by young people should be seen as a catalyst for change. Many of the youth in the project areas,
particularly boys spoke about how they were trying to challenge some of these restrictions and
stereotypes at home. In addition to a significant decline in selfacknowledgement of indulging in
harassment, the end-line data further shows a decline in men/boys who have witnessed harassment
The most significant declines being reported under categories of 'whistling'; 'sexual jokes'; 'obscene
gestures'; 'stalking' etc )
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Engaging men & boys - an effective strateqgy -
to reduce violence against women & girls

A positive change in attitudinal level
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A positive change in behavioural level

(Actudl involvement in violence/abuse )
Men and boys who
perpetrated violence ,' (((\.
against women and J

girls
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Responses to Harassment

Men/boys who are aware of any helpline number
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(2016)

BL 34.9%
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Percentage of men/boys who intervened in case of DV/SH in public spaces
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Men/boys who intervened in cases of SH/DV

EL 25.0%

BL 19.9%

Ask people around to help
or take some action
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EL 20.7%

BL 13.5%

Reported to police

EL 13.3%

BL 7.6%
Reported to helpline

Creating storm in social media:

7 campaigns, effective engagement

Engaging people on the
discussion around SH
and many young people
in the productive
discussion

“Boys will be boys”

Video on SH was
viewed by

> 40,000 in [

91 Lakhs

on Twitter

7,794

through website

2,132

via IVRS phone and
unique calls

/Board the bus campaign reached people:

I3 30,47,360

on Facebook

1,00,000

via Mobile

2,717

through videos

b

2,120

on the ground




Conclusion: Creating enabling environment
for women & girls

Effectiveness:

’. .\ Multi stakeholders Q
® P approach
®/ to impact on SH and DV

-

and attitude

(4 /@ & RAwareness is key to
change negative perception
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C%‘ Initiating and holding
conversations on gender

n on SH & Violance

Online and on ground campaigns
like #askingforit; #share your
story and #board the bus reached
scale and engaged a diverse
audience with the issue
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Impact of breakthrough Initictives:
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We have started the
journey and created the
generation of rights
advocates with a belief
in mind change will
cascade from one to
another
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Safety

Overall, BT has been
able to reach out to
nearly 11 Lakhs
people on the issue of
safety of women and
girls in public spaces
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eo'e-e HAwareness

The BT is able to raise
awareness about SH, DV and
increasing in legal redress
mechanisms and there is a
marginal increase in reporting
cases to formal structures




